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Marketing Real People Real Choices Marketing real people real choices
is a powerful strategy that emphasizes authenticity, transparency, and
genuine connections between brands and their audiences. In an era
where consumers are increasingly skeptical of traditional advertising,
showcasing real people and genuine choices has become essential for
building trust, fostering loyalty, and driving meaningful engagement.
This article explores the concept of "Real People, Real Choices"
marketing, its benefits, best practices, and how brands can implement
this approach effectively. Understanding the Concept of Real People,
Real Choices Marketing What Does "Real People, Real Choices" Mean?
"Real People, Real Choices" marketing focuses on featuring authentic
individuals—customers, employees, influencers, or community members—in
marketing campaigns. Instead of relying solely on polished models or
scripted messages, brands highlight real stories, experiences, and
decisions made by genuine individuals. This approach humanizes the
brand, making it more relatable and trustworthy. The Shift from
Traditional to Authentic Marketing Traditional marketing often relied
on idealized images and scripted testimonials, which, over time, led
to skepticism among consumers. Today, authenticity is king. Consumers
seek transparency and want to see real people making real choices,
demonstrating that products or services genuinely fit their lifestyles
and values. Benefits of Marketing Real People and Real Choices 1.
Builds Trust and Credibility Featuring real people sharing authentic
experiences fosters trust. Consumers are more likely to believe
testimonials and stories that feel genuine rather than overly polished
or scripted. 2. Enhances Emotional Connection Stories of real
individuals overcoming challenges or making meaningful choices
resonate on an emotional level, strengthening brand loyalty. 2 3.
Increases Engagement and Reach Authentic content tends to generate
higher engagement, including shares, comments, and word-of-mouth
referrals, expanding the brand’s reach organically. 4. Differentiates
Your Brand In crowded markets, showcasing real people and their
authentic choices can set your brand apart from competitors who rely
on superficial advertising. 5. Aligns with Consumer Values Today’s
consumers value social responsibility, diversity, and inclusivity.
Highlighting real people from different backgrounds demonstrates your
brand’s commitment to these values. Implementing the "Real People,
Real Choices" Marketing Strategy 1. Identify Authentic Stories and
People Start by finding genuine stories within your customer base,
employees, or community. Look for individuals whose experiences align
with your brand values and who can authentically speak about how your
products or services impact their lives. 2. Use User-Generated Content
(UGC) Encourage customers to share their experiences through reviews,
photos, videos, and social media posts. Showcase this content across
your marketing channels to provide real- life proof of your brand’s
value. 3. Incorporate Testimonials and Case Studies Feature real
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customers sharing their success stories or how your offerings helped
them make important decisions, emphasizing the human side of your
brand. 4. Leverage Influencers and Community Leaders Partner with
authentic influencers or local community figures who genuinely
resonate with vyour target audience. Their endorsement can add
credibility and relatability. 5. Create Visual Content Featuring Real
People Use photos and videos of real customers and employees.
Authentic visuals tend to 3 perform better than overly staged or stock
imagery. 6. Be Transparent and Honest Communicate openly about your
products, processes, and values. Transparency fosters trust and
demonstrates that your brand values genuine relationships over
superficial appearances. Best Practices for a Successful "Real People,
Real Choices" Campaign 1. Prioritize Diversity and Inclusion Ensure
your campaigns feature people of different ages, ethnicities, genders,
and backgrounds to reflect the diversity of your customer base and
promote inclusivity. 2. Focus on Authenticity Over Perfection
Highlight raw, unfiltered stories that portray real life, including
imperfections and challenges, to create a more relatable narrative. 3.
Respect Privacy and Obtain Consent Always seek permission before
featuring individuals in your campaigns, and respect their privacy
choices. 4. Foster Community Engagement Encourage your audience to
participate and share their stories, creating a two-way conversation
that reinforces authenticity. 5. Measure Impact and Adjust Track
engagement metrics, sentiment, and conversion rates to assess the
effectiveness of your campaigns. Use insights to refine your approach
continually. Examples of Successful "Real People, Real Choices"
Campaigns 1. Dove’s Real Beauty Campaign Dove revolutionized beauty
advertising by featuring women of different sizes, ages, and
backgrounds, emphasizing natural beauty and self-acceptance. This
campaign resonated globally, fostering trust and emotional connection.
4 2. Airbnb’s Community Stories Airbnb shares stories of hosts and
guests, highlighting authentic experiences and personal connections,
which strengthens its brand identity as a community-driven platform.
3. Nike’s "You Can’t Stop Us" Campaign Nike showcased diverse athletes
making pivotal choices, emphasizing resilience and determination,
inspiring viewers and reinforcing brand values. Challenges and
Considerations 1. Maintaining Authenticity Ensuring that stories and
representations are genuine requires careful selection and honest
storytelling. 2. Managing Expectations Be transparent about what your
product or service can deliver and avoid overpromising. 3. Handling
Negative Feedback Authentic campaigns may attract criticism; be
prepared to respond sincerely and constructively. 4. Ensuring
Diversity and Inclusion Strive for representation that truly reflects
your audience, avoiding tokenism or superficial diversity. Conclusion:
Embracing Authenticity for Sustainable Growth "Marketing real people
real choices" is more than a trend; it’s a fundamental shift toward
authenticity in branding. By showcasing genuine stories, promoting
transparency, and fostering real connections, brands can build lasting
relationships with their customers. This approach not only enhances
brand credibility and loyalty but also aligns with the core values of
today’s socially conscious consumers. Implementing these strategies
thoughtfully and ethically can position your brand as trustworthy,
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relatable, and committed to making a positive impact. Embrace the
power of real people making real choices, and watch your brand’s
reputation and engagement soar. QuestionAnswer 5 What is the core
concept behind 'Marketing Real People Real Choices'? It emphasizes
authentic marketing strategies that showcase genuine people and real
choices to build trust and connect with consumers on a personal level.
How can brands implement 'Real People, Real Choices' in their
advertising? Brands can feature authentic customer stories, user-
generated content, and transparent messaging that highlight real
experiences and decisions. Why is authenticity important in 'Marketing
Real People Real Choices' campaigns? Authenticity fosters trust,
enhances brand credibility, and resonates more deeply with consumers
who value honesty and real-life representation. What are some
successful examples of 'Real People, Real Choices' marketing? Examples
include Dove's Real Beauty campaigns, Airbnb's community stories, and
Nike's athlete testimonials that showcase genuine experiences. How
does 'Marketing Real People Real Choices' impact consumer engagement?
It increases engagement Dby making marketing more relatable,
encouraging consumers to see themselves in the brand's narrative and
participate actively. What challenges might brands face when adopting
'Real People, Real Choices' marketing? Challenges include ensuring
authenticity, managing user—-generated content, and maintaining
consistency without oversimplifying or misrepresenting stories. How
can data and analytics enhance 'Real People, Real Choices' marketing
strategies? Data can identify authentic customer stories, measure
campaign impact, and tailor messaging to resonate more effectively
with target audiences. What role does social media play in 'Marketing
Real People Real Choices'? Social media platforms are vital for
sharing authentic stories, engaging directly with consumers, and
encouraging user participation in campaigns. How does 'Marketing Real
People Real Choices' align with current consumer preferences? It
aligns with the growing demand for transparency, authenticity, and
personalized experiences that today’s consumers value highly. What
strategies can brands use to ensure their 'Real People, Real Choices'
campaigns are effective? Brands should focus on genuine storytelling,
involve real customers, foster community participation, and maintain
transparency throughout their campaigns. Marketing Real People Real
Choices: An In-Depth Investigation In an era where authenticity and
transparency are 1increasingly valued by consumers, marketing
strategies that leverage "Real People, Real Choices" have gained
significant prominence. This approach aims to build trust, foster
genuine connections, and ultimately influence purchasing decisions
through authentic representation. However, as with any marketing
tactic, the implementation and ethical considerations warrant a
comprehensive examination. This article delves into the origins,
strategies, effectiveness, ethical implications, and future prospects
of "Marketing Real People, Real Choices," providing an Marketing Real
People Real Choices 6 in-depth analysis suitable for review sites and
academic journals. Understanding the Concept of "Real People, Real
Choices"™ At its core, "Real People, Real Choices"™ (RPRC) marketing is
about showcasing genuine individuals—customers, employees, or brand
advocates—making authentic decisions related to a product or service.

3 Marketing Real People Real Choices



Marketing Real People Real Choices

Unlike traditional advertising that relies heavily on polished models
or actors, RPRC campaigns emphasize real-life experiences, candid
testimonials, and relatable narratives. The Origins and Evolution of
RPRC Marketing The roots of RPRC marketing can be traced back to the
broader movement towards authenticity in advertising, which gained
momentum in the early 2000s. The rise of social media platforms like
Facebook, 1Instagram, and YouTube enabled brands to directly
communicate with consumers and feature real users in their campaigns.
Initially, user—- generated content (UGC) and customer reviews laid the
groundwork for this approach. Over time, brands began actively
integrating real people into their marketing strategies, moving beyond
testimonials to include detailed stories, behind-the-scenes looks, and
participatory campaigns. Core Principles of RPRC Marketing -
Authenticity: Genuine representation without excessive editing or
scripting. - Relatability: Showcasing diverse individuals and stories
that resonate with target audiences. - Transparency: Clear disclosure
of sponsorships or paid endorsements. - Empowerment: Giving real
people a voice and platform. Strategies and Tactics Employed in RPRC
Campaigns Successful RPRC marketing hinges on the careful selection of
individuals, storytelling, and platform utilization. Here are common
tactics employed: 1. Customer Testimonials and Case Studies Sharing
detailed stories from satisfied customers provides social proof and
builds credibility. These testimonials often include: - Personal
challenges before using the product. - The decision-making process. -
The benefits experienced afterward. 2. User—-Generated Content
Campaigns Encouraging consumers to create and share content related to
a brand or product—photos, videos, reviews—fosters a sense of
community and authenticity. Marketing Real People Real Choices 7 3.
Influencer and Advocate Programs Partnering with real users who have a
following or influence within specific communities to promote products
organically. 4. Behind-the-Scenes and Day-in-the-Life Content Offering
glimpses into the lives of employees or customers to humanize the
brand. 5. Interactive Campaigns and Contests Engaging audiences to
share their decisions or experiences, often incentivized with prizes
or recognition. Evaluating the Effectiveness of RPRC Marketing The
impact of "Real People, Real Choices" campaigns can be measured
through various metrics: Quantitative Metrics - Engagement Rates:
Likes, shares, comments, and participation levels. - Conversion Rates:
How many viewers take desired actions, such as purchasing or signing
up. - Brand Awareness: Growth in brand recognition and recall. -
Customer Acquisition and Retention: Increase in new customers and
loyalty rates. Qualitative Metrics - Consumer Perception:
Trustworthiness and authenticity perceptions. - Sentiment Analysis:
Overall tone of conversations and feedback. - Storytelling Impact:
Emotional resonance and relatability. Research studies have shown that
campaigns emphasizing real people tend to outperform traditional ads
in building trust and fostering brand loyalty, especially among
younger demographics 1like Millennials and Gen Z. Ethical
Considerations and Challenges While RPRC marketing offers numerous
benefits, it also presents ethical challenges that brands must
navigate carefully. 1. Authenticity vs. Manipulation The line between
genuine representation and crafted narratives can blur. There is a
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risk of: - Fake Testimonials: Using actors or paid endorsers
pretending to be real customers. - Selective Storytelling:
Highlighting only positive aspects while hiding negatives. Marketing
Real People Real Choices 8 2. Disclosure and Transparency Legally and
ethically, endorsers must disclose paid relationships. Failure to do
so can mislead consumers and result in legal repercussions. 3. Consent
and Privacy Brands must ensure that participants: - Fully understand
how their stories and images will be used. - Provide informed consent.
- Are comfortable with their portrayal. 4. Diversity and
Representation Ensuring diverse representation prevents tokenism and
broadens relatability across different demographic groups. 5.
Potential for Exploitation Overemphasis on "real stories" can
sometimes exploit individuals' personal experiences for commercial
gain. Case Studies and Notable Examples To illustrate the practical
application and effectiveness of RPRC marketing, consider the
following: 1. Dove's Real Beauty Campaigns Dove has long championed
real women with diverse body types and backgrounds, emphasizing
authenticity and self-esteem. Their campaigns have successfully
fostered emotional connections, resulting in increased brand loyalty.
2. Airbnb's Community Stories Airbnb regularly features stories from
hosts and guests, highlighting unique experiences and fostering a
sense of community. This approach has contributed to their reputation
as a trustworthy and authentic platform. 3. Nike's "You Can’t Stop Us"
Series Nike leverages real athletes and everyday individuals
overcoming challenges, emphasizing resilience and determination,
aligning with their brand ethos. The Future of "Real People, Real
Choices" Marketing As consumers become increasingly skeptical of
traditional advertising, the emphasis on Marketing Real People Real
Choices 9 authenticity is poised to grow. Emerging trends include: -
AT and Deepfake Technology: Potential for hyper-realistic fake

testimonials, raising ethical questions. — Micro-Influencers: Smaller,
more relatable influencers gaining prominence. - Interactive and
Immersive Content: AR/VR experiences featuring real people. - Data-

Driven Personalization: Tailoring stories to individual preferences
while maintaining authenticity. Furthermore, regulatory frameworks are
evolving to ensure transparency and protect consumer rights, which
will shape how brands implement RPRC strategies. Conclusion "Marketing
Real People, Real Choices" represents a significant shift toward
authenticity and transparency in advertising. When executed ethically
and thoughtfully, it can foster genuine trust, deepen emotional
connections, and enhance brand loyalty. Nevertheless, brands must
remain wvigilant about the potential pitfalls—misrepresentation,
privacy concerns, and exploitation—to maintain credibility and uphold
consumer trust. As the landscape continues to evolve, the successful
integration of real people into marketing narratives will depend on a
sincere commitment to honesty, diversity, and respect. For review
sites and academic publications alike, understanding these dynamics is
essential to evaluate current campaigns and anticipate future
developments in the realm of authentic marketing. Key Takeaways: -

Authenticity is the cornerstone of RPRC marketing. - Clear disclosure
and consent are legally and ethically essential. - Diversity and
representation enhance relatability. - Ethical pitfalls include fake
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testimonials and privacy violations. - The future points toward more
immersive, personalized, and transparent campaigns. By critically
examining the strategies, effectiveness, and ethics of "Marketing Real
People, Real Choices," stakeholders can better navigate this complex
yet promising marketing paradigm—one that, when done right, truly
reflects the voices and choices of real individuals 1in the
marketplace. marketing, real people, consumer choices, customer
engagement, brand strategy, personalized marketing, customer behavior,
target audience, brand loyalty, market research
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marketing real people real choices brings you and your students into
the world of marketing through the use of real companies and the real
life marketing issues that they have faced in recent times the authors
explain core concepts and theories in marketing while allowing the
reader to search for the information and then apply it to their own
experiences as a consumer so that they can develop a deeper
understanding of how marketing is used every day of the week in every
country of the world the new third edition is enhanced by a strong
focus on value creation and deeper coverage of modern marketing
communications practices
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this is the ebook of the printed book and may not include any media
website access codes or print supplements that may come packaged with
the bound book note you are purchasing a standalone product
mymarketinglab does not come packaged with this content if you would
like to purchase both the physical text and mymarketinglab search for
isbn 10 0133130592 isbn 13 9780133130591 that package includes isbn 10
0132948931 isbn 13 9780132948937 and isbn 10 0132952343 isbn 13
9780132952347 for undergraduate principles of marketing courses real
people real choices marketing real people real choices is the only
text to introduce marketing from the perspective of real people who
make real marketing decisions at leading companies everyday timely
relevant and dynamic this reader friendly text shows students how
marketing concepts are implemented and what they really mean in the
marketplace fully integrated with mymarketinglab the eighth
editionfeatures a completely reorganized table of contents and chapter
pedagogy divided in a four part structure that emphasizes the wvalue
proposition and the process of creating and delivering value this
edition presents more information than ever on marketing research and
analytics and students are guided through chapter content with new
integrated study maps and assessments that help them actively learn
and retain content also available with mymarketinglab mymarketinglab
is an online homework tutorial and assessment product designed to
improve results by helping students quickly master concepts students
benefit from self paced tutorials that feature immediate wrong answer
feedback and hints that emulate the office hour experience to help
keep students on track with a wide range of interactive engaging and
assignable activities students are encouraged to actively learn and
retain tough course concepts
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1. How do I know which eBook platform
is the best for me?
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2. Finding the best eBook platform
depends on your reading preferences
and device compatibility. Research
different platforms, read user
reviews, and explore their features
before making a choice.

3. Are free eBooks of good quality?
Yes, many reputable platforms offer
high—-quality free eBooks, including
classics and public domain works.
However, make sure to verify the
source to ensure the eBook
credibility.

4. Can I read eBooks without an
eReader? Absolutely! Most eBook
platforms offer web-based readers or
mobile apps that allow you to read
eBooks on your computer, tablet, or
smartphone.

5. How do I avoid digital eye strain
while reading eBooks? To prevent
digital eye strain, take regular
breaks, adjust the font size and
background color, and ensure proper
lighting while reading eBooks.

6. What the advantage of interactive
eBooks? Interactive eBooks
incorporate multimedia elements,
quizzes, and activities, enhancing
the reader engagement and providing
a more immersive learning
experience.

7. Marketing Real People Real Choices
is one of the best book in our
library for free trial. We provide
copy of Marketing Real People Real
Choices in digital format, so the
resources that you find are
reliable. There are also many Ebooks
of related with Marketing Real
People Real Choices.

8. Where to download Marketing Real
People Real Choices online for free?
Are you looking for Marketing Real
People Real Choices PDF? This is
definitely going to save you time
and cash in something you should
think about.

Introduction

The digital age has revolutionized
the way we read, making books more
accessible than ever. With the
rise of ebooks, readers can now
carry entire libraries in their

pockets. Among the various sources
for ebooks, free ebook sites have
emerged as a popular choice. These
sites offer a treasure trove of
knowledge and entertainment
without the cost. But what makes
these sites so valuable, and where
can you find the best ones? Let's
dive into the world of free ebook
sites.

Benefits of Free Ebook Sites
When it comes to reading, free

ebook sites offer numerous
advantages.

Cost Savings

First and foremost, they save you
money. Buying books can be
expensive, especially if you're an
avid reader. Free ebook sites
allow you to access a vast array
of books without spending a dime.

Accessibility

These sites also enhance
accessibility. Whether you're at
home, on the go, or halfway around
the world, you can access your
favorite titles anytime, anywhere,
provided you have an internet
connection.

Variety of Choices

Moreover, the variety of choices
available is astounding. From
classic literature to contemporary
novels, academic texts to
children's books, free ebook sites
cover all genres and interests.

Top Free Ebook Sites
There are countless free ebook
sites, but a few stand out for

their quality and range of
offerings.
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Project Gutenberg

Project Gutenberg is a pioneer in
offering free ebooks. With over
60,000 titles, this site provides
a wealth of classic literature in
the public domain.

Open Library

Open Library aims to have a
webpage for every book ever
published. It offers millions of
free ebooks, making it a fantastic
resource for readers.

Google Books

Google Books allows users to
search and preview millions of
books from libraries and
publishers worldwide. While not
all books are available for free,
many are.

ManyBooks

ManyBooks offers a large selection
of free ebooks in various genres.
The site is user-friendly and
offers books in multiple formats.

BookBoon

BookBoon specializes in free
textbooks and business books,
making it an excellent resource
for students and professionals.

How to Download Ebooks Safely

Downloading ebooks safely is
crucial to avoid pirated content
and protect your devices.

Avoiding Pirated Content

Stick to reputable sites to ensure
you're not downloading pirated
content. Pirated ebooks not only
harm authors and publishers but

can also pose security risks.
Ensuring Device Safety

Always use antivirus software and
keep your devices updated to
protect against malware that can
be hidden in downloaded files.

Legal Considerations

Be aware of the legal
considerations when downloading
ebooks. Ensure the site has the
right to distribute the book and
that you're not violating
copyright laws.

Using Free Ebook Sites for
Education

Free ebook sites are invaluable
for educational purposes.

Academic Resources

Sites like Project Gutenberg and
Open Library offer numerous
academic resources, including
textbooks and scholarly articles.

Learning New Skills

You can also find books on wvarious
skills, from cooking to
programming, making these sites
great for personal development.

Supporting Homeschooling
For homeschooling parents, free
ebook sites provide a wealth of
educational materials for
different grade levels and

subjects.

Genres Available on Free
Ebook Sites

The diversity of genres available
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on free ebook sites ensures
there's something for everyone.

Fiction

From timeless classics to
contemporary bestsellers, the
fiction section is brimming with
options.

Non-Fiction

Non-fiction enthusiasts can find
biographies, self-help books,
historical texts, and more.

Textbooks

Students can access textbooks on a
wide range of subjects, helping
reduce the financial burden of
education.

Children's Books

Parents and teachers can find a
plethora of children's books, from
picture books to young adult
novels.

Accessibility Features of
Ebook Sites

Ebook sites often come with
features that enhance
accessibility.

Audiobook Options
Many sites offer audiobooks, which

are great for those who prefer
listening to reading.

Adjustable Font Sizes
You can adjust the font size to
suit your reading comfort, making

it easier for those with visual
impairments.

10

Text-to—-Speech Capabilities

Text-to—-speech features can
convert written text into audio,
providing an alternative way to
enjoy books.

Tips for Maximizing Your
Ebook Experience

To make the most out of your ebook
reading experience, consider these
tips.

Choosing the Right Device

Whether it's a tablet, an e-
reader, or a smartphone, choose a
device that offers a comfortable
reading experience for you.

Organizing Your Ebook Library

Use tools and apps to organize
your ebook collection, making it
easy to find and access your
favorite titles.

Syncing Across Devices

Many ebook platforms allow you to
sync your library across multiple
devices, so you can pick up right
where you left off, no matter
which device you're using.

Challenges and Limitations
Despite the benefits, free ebook
sites come with challenges and

limitations.

Quality and Availability of
Titles

Not all books are available for
free, and sometimes the quality of
the digital copy can be poor.
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Digital Rights Management
(DRM)

DRM can restrict how you use the
ebooks you download, limiting
sharing and transferring between
devices.

Internet Dependency

Accessing and downloading ebooks
requires an internet connection,
which can be a limitation in areas
with poor connectivity.

Future of Free Ebook Sites
The future looks promising for
free ebook sites as technology
continues to advance.
Technological Advances
Improvements in technology will
likely make accessing and reading
ebooks even more seamless and
enjoyable.

Expanding Access

Efforts to expand internet access

globally will help more people
benefit from free ebook sites.

Role in Education

As educational resources become
more digitized, free ebook sites
will play an increasingly vital

role in learning.

Conclusion

11

In summary, free ebook sites offer
an incredible opportunity to
access a wide range of books
without the financial burden.
are invaluable resources for
readers of all ages and interests,
providing educational materials,
entertainment, and accessibility
features. So why not explore these
sites and discover the wealth of
knowledge they offer?

They

FAQs

Are free ebook sites legal? Yes,
most free ebook sites are legal.
They typically offer books that
are in the public domain or have
the rights to distribute them. How
do I know if an ebook site is
safe? Stick to well-known and
reputable sites like Project
Gutenberg, Open Library, and
Google Books. Check reviews and
ensure the site has proper
security measures. Can I download
ebooks to any device? Most free
ebook sites offer downloads in
multiple formats, making them
compatible with various devices
like e-readers, tablets, and
smartphones. Do free ebook sites
offer audiobooks? Many free ebook
sites offer audiobooks, which are
perfect for those who prefer
listening to their books. How can
I support authors if I use free
ebook sites? You can support
authors by purchasing their books
when possible, leaving reviews,
and sharing their work with
others.
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